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Charity Marketing & Communications Salary Survey 2015 
 

Introduction 
 
Welcome to the 2015 TPP Charity Marketing & Communications Salary Survey, in association with 
CharityComms. 
 
This report aims to benchmark salaries across the sector, allowing employees to compare their salary against 
the average and giving employers a standard when budgeting for new roles. Please see the full data tables 
at the end of this report for detailed statistics by seniority, type, size and location of organisation and type 
of contract. 
 
 

“Over the last year we have seen an increase in demand for digital experts, from Digital 
Fundraisers to Digital Web Copywriters. However, there is a shortage of applicants applying for 
these roles which is likely to lead to higher salaries in these areas as organisations compete for 
candidates. Celebrity Engagement roles have continued to decline. Confidence has grown in the 
sector, and departments are now being restructured for future team growth, rather than decline, 
and as a result there has been a small uplift in salaries.” 

 

 
Salaries by job level 
 
 

 Average salary 
2015 

Average salary 
2014 

Change 
2014 - 2015 

 

Director £61,319 £58,052 6% 
Head of £46,655 £45,456 3% 
Manager/ Lead £35,847 £35,463 1% 
Senior Executive/ Officer £33,454 £32,130 4% 
Executive/ Officer £27,421 £27,340 0% 
Assistant/ Coordinator £22,555 £21,676 4% 

 
 

 Salaries at the Executive / Officer and Manager / Lead levels have seen very small increases. 

 Salaries at Director level have increased the most: by 6% since 2014. 

 

 
Not for profit 

sector 
Private 
sector Difference 

Director £61,319 £80,000 30% 

Head of £46,655 £60,000 29% 

Manager/ Lead £35,847 £45,000 26% 
Senior Executive/ Senior 
Officer £33,454   

Executive/ Officer £27,421 £32,000 17% 

Assistant/ Coordinator £22,555 £25,000 11% 

 
 
 

 

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
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2015 results overview          

 

         
 

 
Benefits - Most Desired vs Received 
 
Pension contributions, season ticket loans and flexible working hours remain the top three benefits 
received; this has remained consistent with previous years and matches results across other disciplines in 
the sector. 
 

 
  

Salaries in London are on average 4% 
higher

Salaries in larger organisations are 5% higher 
on average, with salaries in smaller 

organisations earning 10% less than average

Females earn 10% less on average than males. 
The gender pay gap has narrowed from 15% in 

2014 

Senior level salaries 
have seen the 

highest increases

Part-time workers 
earn 1% less on 

average

6. Secondments/ Sabbaticals
10% Receive

7. Time off for voluntary work
13% Receive

8. Season Ticket Loans
30% Receive

9. Childcare Vouchers
18% Receive

10. Car Allowance
2% Receive

1. Flexible Working Hours
46% Receive

2. Pension Contributions
65% Receive

3. Support for Professional 
Development
36% Receive

4. Medical Cover
14% Receive

5. Life Insurance
12% Receive

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
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 62% of respondents are members of CharityComms; this reflects the importance of support for 
professional development to our respondents. 

 
 
 

Salary change over the past year  
 

 

 When compared with the 
2014 percentages, 2% 
more on average have 
seen a big increase, and 
6% less have seen a 
decrease. 

 

 65% of respondents have 
seen their salary remain 
the same this year. This is 
5% more than last year. 
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24%
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62%  
of respondents 
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CharityComms 

Average Days 
Holiday = 

26 

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit


 

          www.tpp.co.uk 020 7198 6000                                          
  

5 

Key reasons given for salary increases 
 

 
 
Key reasons given for salary decreases/ staying the same 
 

 
 

“Budgets are going back up and people are investing in more PR and marketing again”

"Many charities are beginning  to grasp the pressing need for and value of someone who can 
develop a comprehensive and coherent campaign plan which supports internal/external 
engagement, fundraising, collaborative services and business development"

“Charity is doing very well financially so can reward staff appropriately”

“Communications is becoming more professionalised in the sector; strong focus on digital and 
social media has also increased market value of the role”

“[Communications is becoming] more recognised as a professional role… [and] as a discipline 
that gives ROI”

“[The] corporate market is picking up and talent will be lost from the third sector if they don't 
attempt to mirror the increase in part”

“Funding has become increasingly difficult to secure. In an uncertain financial environment, pay 
rises are rare or minimal”

“Lack of understanding of importance of communications for smaller/medium organisations”

“Communications can be seen as a cost to be kept low rather than a defined income generator 
especially when it is harder to demonstrate the value without a clear cost/income of a product”

“Charities are feeling the pinch in an uncertain economic market and it continues to be difficult to 
demonstrate the impact of our work beyond clicks”

“Charity not realising the value in these roles - still far behind the private sector in investing in 
building brand value and having staff that understand their audience”

"I'm thinking of the middle management roles in particular. I feel that this level has been phased 
out a little with a switch towards more senior level or junior level and not much in between”

“Still tremendous uncertainty in the markets and the world at large, businesses don't have the 
confidence to think about long-term recruitment and reward policies”

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
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Size of the marketing and communications function 
 
How large is your marketing and communications team? 
 

 1 2-5 6-10 10-20 20-30 30-50 
50-
100 100+ Unknown 

No of 
responses 

Small  
(1-10 employees) 62% 36%  1%     1% 87 
Medium  
(11-100 employees) 20% 56% 15% 8% 0.3% 0.3%   0.3% 255 
Large  
(100+ employees) 5% 24% 17% 22% 11% 12% 6% 4% 1% 417 

Total responses 117 274 109 110 48 53 26 16 6 759 
 
Thinking about your organisation as a whole, how many people in your charity have communications/ 
marketing as part of their job role? 
 

 1 2-5 6-10 10-20 20-30 30-50 
50-
100 100+ Unknown 

No of 
responses 

Small  
(1-10 employees) 50% 48% 2% 0 0 0 0 0 0 86 
Medium 
 (11-100 employees) 13% 53% 22% 7% 2% 1% 0.4% 0 1% 255 
Large  
(100+ employees) 2% 15% 15% 16% 15% 17%  6% 4% 417 

Total  86 241 122 87 69 72 37 25 19 759 
 

 
Thinking about how communications/ marketing is viewed in your charity, how would you say that 
others' perception of the value of your role to the organisation has changed in the past year? 
 

 
 

 

 54% of respondents feel that 
communications has become more valued over 
the past year. This is an improvement of 4% on last 
year’s results. 
 

 Only 9% reported that they feel 
communications is less valued. 
 
 
 
 
 
 
 
 
 
 
 
 

9%

37%54%

Communications is less valued

About the same

Communications is more valued

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
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Changes to team size 
 
 

 Equal numbers of 
respondents feel that their 
teams have either stayed the 
same in size or increased 
over the past year. 

 

 63% of respondents think 
their marketing and 
communications team will 
remain the same size next 
year. Only 31% think their 
team size will increase next 
year. 
 

 
Career Motivators 
 

 When asked if you plan a career 
move in the next six months, 
84% said yes or that they would 
consider a move for the right 
role. 

 

 Top motivator for seeking a new 
role is a higher salary, closely 
followed by a more interesting 
role.   

 
 
 
 
Top motivations for moving to a new role: 
 

 
 

1. Higher salary

2. More interesting role

3. More responsibility/ 
seniority

4. Better work/ life 
balance

5. Better location/ 
commute

6. More attractive 
cause/ mission

7. Better job 
security

8. Better relationship 
with manager

37%

47%

16%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Yes No plans, but would
consider for the right

role

No

13%

44% 44%

6%

63%

31%

0%

10%

20%

30%

40%

50%

60%

70%

Decreased Stayed the same Increased

Last year Next Year

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
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Methodology 
 
The salaries used in this report were compiled using information from 788 respondents from April-May 2015, 
and existing data from 260 roles advertised with TPP during 2014-15.  Responses came from the following 
profiles: 
 

 

  
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
We have used the most common market terminology for roles for the purposes of this survey, however we 
appreciate not every job will fit this terminology. The results are provided as generic market information 
only.  
 
 

About TPP Recruitment  
 
TPP Recruitment is a specialist recruitment consultancy working with organisations in the non-profit, public 
and healthcare sectors. Established in 1996, we use our experience, knowledge of the sector and shares 
values and principles to meet our clients’ recruitment needs. 
 
All our consultants are sector specialists, able to offer the best advice and service to both our candidates 
and clients. TPP’s divisions cover the full breadth of charity roles. 
 
TPP’s Marketing and Communications Team have both the experience and the expert knowledge of the not 
for profit sector needed to provide our clients with consistently high-quality marketing and 
communications professionals. We recruit candidates with a wide range of skills, including direct 
marketing, online expertise, PR and copywriting, to all levels from Assistant to Director. 
 
 
Contact Us 
 
Tel:  020 7198 6030 
Web:  www.tpp.co.uk  
Twitter  @TPPMarComms 
 
 
 
 
 

 
70% London/  
Greater London 
 
12% South East and East Anglia 
 
7% North and Scotland 
 
5% Midlands 
 
5% South West and Wales 
 
1% Ireland 

77% Permanent 
 
6% Temporary/ 
Interim 
 
17% Contract 

 
5% Director 

 
14% Head of 
 
31% Manager/ Lead 
 
9% Senior Executive/ Officer 
 
33% Executive/ Officer 
 
9% Assistant/ Coordinator 
 

74% Female 
 
26% Male  
 

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
http://www.tpp.co.uk/
https://twitter.com/TPPMarComms
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About CharityComms  
 
CharityComms is the professional membership network for charity communicators. We aim to improve the 
standard of communications and champion its role in the sector. Membership of CharityComms gives you 
access to great content, examples of best practice, networking events and a host of opportunities for 
professional development. Found out more at charitycomms.org.uk/membership or email Lally Pearson at 
lally@charitycomms.org.uk. 
 
To explore best practice on a range of key communications issues, see our events calendar at 
charitycomms.org.uk/events 
 
 
Contact CharityComms 
 
Tel:   020 7426 8877 
Web:  www.charitycomms.org.uk 
Twitter:  @CharityComms 
  

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
http://www.charitycomms.org.uk/membership
mailto:lally@charitycomms.org.uk
http://www.charitycomms.org.uk/events
file:///C:/Users/Jo.Buckley/AppData/Local/Microsoft/Windows/Temporary%20Internet%20Files/Content.Outlook/PYACNXJM/www.charitycomms.org.uk
http://www.twitter.com/CharityComms
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Data Tables 
 
Salaries by seniority and type of organisation* 
 

 
 
Salaries by seniority and area of expertise* 
 

  
Assistant/ 

Coordinator 
Executive/ 

Officer 

Senior 
Executive/ 

Officer 
Manager/ 

Lead Head of Director 
Grand 
Total Total 2014 

Brand 
management £23,000 £29,022 £28,933 £36,763 £58,316 £60,000 £39,829 £38,756 

Campaigns £20,000 £28,191 £32,331 £36,787 £46,833 £53,000 £35,589 £34,486 

Communications £23,710 £25,875 £33,439 £35,509 £46,935 £71,487 £35,612 £35,537 
Digital/ Online/ 
Social Media £22,085 £28,087 £35,074 £37,060 £45,970  £31,827 £31,662 

Events  £28,200  £35,172   £32,003 £29,517 

Fundraising £20,821 £26,484 £27,800 £34,043 £47,550 £63,246 £37,299 £34,646 
Internal 
Communications £24,829 £30,454 £33,000 £47,040 £45,000  £35,511 £36,416 

Marketing £22,233 £27,901 £30,972 £34,779 £45,211 £56,299 £33,582 £34,405 
PR/ Press/ Media 
Relations £23,963 £28,029 £33,895 £35,795 £45,293 £39,500 £34,008 £32,206 
Public affairs/ 
Policy/ Advocacy £18,614 £28,840 £41,359 £38,700 £45,599 £60,485 £35,807 £38,230 

Publications £26,423 £30,858 £31,181 £33,014   £31,240 £31,188 

Cover all areas £20,917 £24,173 £31,966 £33,549 £46,114 £54,450 £33,505 £38,035 

Grand Total £22,555 £27,421 £33,454 £35,847 £46,655 £61,319 £34,374 £34,796 

 

  
Assistant/ 

Coordinator 
Executive/ 

Officer 

Senior 
Executive/ 

Officer 
Manager/ 

Lead Head of Director 
Grand 
Total Total 2014 

Animals  £28,386 £35,717 £35,331 £47,343  £36,036 £42,050 
Arts, Culture 
and Heritage £17,300 £24,420 £35,000 £33,638 £42,388 £56,000 £34,065 £37,720 

Cancer £23,392 £27,690  £36,312 £53,135 £53,900 £38,601 £32,475 

Children £22,147 £27,330 £34,941 £34,564 £42,288 £63,125 £33,154 £33,987 

Disability £18,579 £26,780 £30,442 £36,947 £41,783 £69,833 £34,655 £35,667 

Education £21,929 £27,459 £28,233 £32,104 £66,333 £73,750 £33,289 £36,168 

Environment £23,800 £25,873 £36,972 £36,200 £44,229 £38,000 £34,250 £29,893 

Health £22,186 £28,091 £34,340 £35,909 £47,983 £52,143 £34,510 £34,923 

Homelessness £20,511 £25,865 £45,017 £30,542 £45,203 £61,000 £36,179 £31,729 

Hospices £20,135 £22,000 £28,981 £28,973 £34,000 £40,964 £27,251 £27,820 

Housing £25,000 £31,333 £29,000    £29,600  

Human Rights £29,975 £27,373  £27,223 £40,673  £31,410 £31,807 
International 
Aid £20,196 £27,891 £34,958 £39,238 £49,411 £67,379 £36,042 £38,901 

Membership £23,573 £28,464 £35,500 £38,159 £47,343 £56,000 £35,959 £34,246 

Older People £28,187 £31,268 £33,000 £40,863 £40,000 £76,800 £37,876 £34,818 

Other £21,553 £25,380 £33,912 £36,399 £50,755 £63,429 £34,197  

Society & Work £24,211 £24,060 £29,230 £31,896 £80,000 £57,000 £30,799 £30,663 

Sport  £26,000     £26,000 £33,000 

Grand Total £22,555 £27,421 £33,454 £35,847 £46,655 £61,319 £34,374 £34,796 

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
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Salaries by seniority and type of contract 
 

  
Assistant/ 

Coordinator 
Executive/ 

Officer 

Senior 
Executive/ 

Officer 
Manager/ 

Lead Head of Director 
Grand 
Total Total 2014 

Full time £21,713 £26,784 £33,557 £35,462 £47,165 £63,149 £34,582 £35,218 

Job share    £39,600 £45,000  £42,300 £40,000 

Part time £21,512 £25,351 £29,081 £36,434 £41,930 £54,690 £33,898 £30,290 

Grand Total £22,555 £27,421 £33,454 £35,847 £46,655 £61,319 £34,374 £34,796 

 
Contract £22,369 £27,729 £34,896 £35,356 £47,283 £44,047 £32,160 £33,482 

Temporary/Interim £21,582 £30,405 £33,500 £34,532 £43,415 £82,500 £32,946 £29,914 

Permanent £22,868 £27,078 £33,113 £36,015 £46,781 £61,145 £34,967 £34,995 

Grand Total £22,555 £27,421 £33,454 £35,847 £46,655 £61,319 £34,374 £34,796 

 
 
Size of organisation 
 

  
Assistant/ 

Coordinator 
Executive/ 

Officer 

Senior 
Executive/ 

Officer 
Manager/ 

Lead Head of Director 
Grand 
Total 

Total 
2014 

Large  
(100+ employees) £21,748 £27,571 £34,230 £38,010 £49,406 £67,681 £36,262 £37,332 
Medium  
(11-100 
employees) £21,632 £25,402 £30,857 £33,088 £44,771 £57,111 £32,887 £32,281 
Small  
(1-10 employees) £21,307 £25,498 £32,206 £30,313 £38,250 £56,500 £31,112 £30,085 

Grand Total £22,555 £27,421 £33,454 £35,847 £46,655 £61,319 £34,374 £34,796 

 
 
Salaries by seniority and gender 
 
 

  
Assistant/ 

Coordinator 
Executive/ 

Officer 

Senior 
Executive/ 

Officer 
Manager/ 

Lead Head of Director 
Grand 
Total Total 2014 

Female £22,021 £26,791 £33,138 £35,137 £45,800 £55,388 £33,611 £33,261 

Male £20,422 £26,126 £32,671 £36,984 £48,788 £71,412 £37,221 £39,075 

Grand Total £22,555 £27,421 £33,454 £35,847 £46,655 £61,319 £34,374 £34,796 

 
  

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit
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Salaries by seniority and location of organisation* 
 

  
Assistant/ 

Coordinator 
Executive/ 

Officer 

Senior 
Executive/ 

Officer 
Manager/ 

Lead Head of Director 
Grand 
Total Total 2014 

London/ 
Greater London £24,154 £28,608 £33,563 £37,267 £49,519 £65,638 £35,759 £36,201 

Midlands £21,923 £22,202 £36,513 £29,259 £42,090 £50,000 £30,269 £29,068 
North East & 
Yorkshire £18,411 £22,187 £28,000 £32,205 £29,000  £25,889 £31,180 

North West £15,519 £23,894 £36,333 £27,822 £41,500 £39,482 £29,834 £30,740 
Northern 
Ireland £25,000 £25,134  £30,608   £27,552 £24,700 

Scotland £21,000 £23,707 £29,850 £34,253 £44,138  £28,267 £25,653 
South East & 
East Anglia £19,323 £26,087 £34,039 £33,031 £42,618 £54,050 £33,277 £35,680 
South West & 
Wales £18,753 £23,223 £27,762 £31,403 £43,680 £59,000 £30,090 £29,840 

Grand Total £22,555 £27,421 £33,454 £35,847 £46,655 £61,319 £34,374 £34,796 

 
 
*Please note: There may be some anomalies in the salary by seniority and type of organisation or location. 
This is due to the high number of categories, which means there is not always enough data for an accurate 
result. 

http://www.tpp.co.uk/
https://twitter.com/TPPRecruitment
https://www.facebook.com/tpprecruitment
https://plus.google.com/+TPPNotforProfitRecruitment/posts
https://www.linkedin.com/company/tpp-not-for-profit

