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A seven point guide to understanding

SEO and how to maximise results



The majority of web traffic is driven by the major commercial search engines, Google, Bing, 

and Yahoo!. Although social media and other types of traffic such as email notifications can 

generate visits to your website, search engines are the primary method of navigation for most 

Internet users. This is true whether your site provides content, services, products, information, or 

just about anything else.

Search engines are unique in that they provide targeted traffic—people looking for what you 

offer. Search engines are the roadways that make this happen. If search engines cannot find 

your site, or add your content to their databases, you miss out on incredible opportunities to 

drive traffic to your site.

Search queries—the words that users type into the search box—carry extraordinary value. 

Experience has shown that search engine traffic can make (or break) an business’s success. 

Targeted traffic to a website can provide publicity, revenue, and exposure like no other channel 

of marketing. Investing in SEO can have an exceptional rate of return compared to other types 

of marketing and promotion.

SEO: What is it?

SEO is a marketing discipline focused on growing visibility in organic (non-paid) search engine 

results. SEO encompasses both the technical and creative elements required to improve 

rankings, drive traffic, and increase awareness in search engines. 

There are many aspects to SEO, from 

the words on your page to the way other 

sites link to you on the web. Sometimes 

SEO is simply a matter of making sure 

your site is structured in a way that 

search engines understand.

About this document

This document is aimed at giving a 

good understanding of the top SEO 

principles. Understanding these 

principles will give you a good idea as to 

how the Volcanic platform will support 

your marketing efforts. 
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Backlinks remain an extremely important Google ranking factor. In a recent study of over  

1 million search engine results, backlinks scored highest as the single most important 

factor in the SEO success of a website.

You should try and get backlinks from a wide variety of sources. Try and receive them from 

relevant industry resources, i.e. if you are a digital recruitment specialist, try and get links from IT 

websites as well as recruitment specific websites.

Digital Marketing companies spend a large amount of their time working on digital campaigns 

to gain links. If you are struggling in this area, it may be worth contacting an agency to see how 

they can help.

•	 Get your customers to link to you

•	 Build your company blog; make it a valuable, informative, and entertaining resource

•	 Create content that inspires viral sharing and natural linking

•	 Be newsworthy

•	 Don’t buy links - this is the quickest way to receive a Google penalty

Produce content that people will want to link back to:

Backlinks - what are they?

When a website links to another website, this is known as a backlink. 

This is a common online principle, an occurs on most websites.

Google and other Search engines use backlinks as an indicator as to 

the ‘quality’ of a website. The better the quality of links, the better the 

chance your website has of ranking well.

Link building is an art. It’s almost always the most challenging part of 

an SEO’s job, but also the one most critical to success. Link building 

requires creativity, hustle, and often, a budget. No two link building 

campaigns are the same, and the way you choose to build links depends 

as much upon your website as it does your personality. 

How important are backlinks?

What can you do?

Ideas
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Content is crucial. By writing continually, you will 

have a far higher chance of looking like a content 

matter expert and will rank far better. 

Content - Make it topical

In the early days of SEO, Google would determine 

a page’s topic by looking strictly at the keywords 

that appeared on the page.

If the keyword appeared on the page X number 

of times, Google would determine that the page 

was about that keyword. Today, thanks largely 

to the Hummingbird Algorithm, Google now 

understands the topic of every page.

For example, when you search for “who was the 

director of back to the future”…Google doesn’t look 

for pages that contain the keyword “who was the 

director of Back to the Future”.

Instead, it understands the meaning of the 

question, and provides an answer.

As you might expect, this has a significant impact 

on how you should optimise your content for SEO. 

In theory, Google should prefer content that covers 

a single topic in-depth.

How important is content?

Set up a content calendar to make sure that you are not missing out on your blogging. In the 

Volcanic system, you are able to post date content, which will enable you to schedule.

If you are struggling to write content (either topically or resource wise) it may be worth enlisting 

the support of a Digital Marketing agency or a PR company.

•	 Plan your content

•	 Choose topics which are topically    

 relevant

•	 Use Google to help you to understand   

 popular topics

•	 Use your blog area properly, the average   

 blog on our platform attracts at least  

 50 visitors!

•	 Promote your content on your Social   

 channels and other distribution networks

What can you do?

Ideas

My Website

My Website
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Security - HTTPS Meta Data - What is it?

HTTPS (Hypertext Transfer Protocol Secure) is an internet 

communication protocol that protects the integrity and 

confidentiality of your users’ data between the user’s 

computer and the site. For example, when a user enters data 

into a form on your site in order to subscribe to updates or 

purchase a product, HTTPS protects that user’s personal 

information between the user and the site. Users expect a 

secure online experience when providing data via a website. 

We encourage you to adopt HTTPS in order to protect your 

users’ connection to your website.

Since the early days of search engines the title tag has been (by far) the most 

important on-page SEO element.

Because your title tag gives people (and search engines) an overview of your 

page’s overall topic, the words that appear in your title tag have long had a 

significant impact on rankings.

Google however in the last 24 months have moved away from giving a large 

amount of credibility to this factor and instead use it as more of an indicator 

as to what a website specialises in.

Meta data can be changed and accessed via the ‘page info’ button, accessible 

when logged into the front end of the Volcanic website platform.

How important is HTTPS for SEO?

How important is Meta Data?

What can you do?

What can you do?

HTTPS for SEO can have a benefit. In the case of a ‘tiebreak’ 

online i.e. if 2 websites had a very similar performance rating, 

the site with HTTPS.

Meta Data is still important. An SEO agency who 

conducts keyword research will spend a lot of 

time creating keyword strategies, at the heart 

of which will be Meta Data. Think of Meta Data 

as the quickest way of telling Google what your 

website does.

If you need to add SSL certificates to your website (to make it 

HTTPS), then please contact your Account Manager, or Sales 

Representative.

When writing meta titles and descriptions, be 

as natural as possible. Don’t write the way you 

think the search engine will want to see content, 

instead, write descriptions the way the user 

would search or find useful.
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Usability - Bounce Rate Additional Factors

A ‘Bounce’ occurs when a user visits one page on a website, then immediately leaves.

Many people in the SEO world have speculated that Google uses “user experience signals” 

(like bounce rate, time on site and SERP click-through-rate) as ranking factors.

Google may use bounce rate as a ranking signal (although they have previously denied 

it). Or it may be the fact that high-quality content keeps people more engaged. Therefore 

lower bounce rate is a byproduct of high-quality content, which Google does measure.

There are other factors which affect the performance of your website. We have listed them 

below to provide a reference point, however if you require any further discussions about 

these points, then please get in touch.

How important is Bounce Rate?

Overall Link Authority

Schema Markup

Content with Imagery

Site Speed Matters

Exact Match Anchor Text

Site age

What can you do?

Bounce Rate as an SEO factor is still being heavily looked at by the online community of SEO 

experts. In a recent study, it was found that websites with a low bounce rate performed far 

better than those with a high bounce rate. You may consider in this also that these websites 

were also in general better at converting traffic, engaging with it and generally providing 

a better website experience, so Bounce Rate alone may not give an accurate reflection of 

importance.

Sites with an overall high link ‘authority’ (the power of the websites linking to them) will 

rank higher than those with a low ranking.

This was type of tag that Google created for websites. It may have some benefit, but any 

gains are marginal. Google are phasing this out currently.

Content with Imagery still tends to perform well. In a recent study, pages with 1 image 

performed better than those with no images. Having more than 1 image did not relate to 

better rankings.

Based on data from Alexa, pages on fast-loading sites rank significantly higher than pages 

on slow-loading sites. The Volcanic platform is one of the fastest on the market, we would 

still advise not to use retina images, or have large video files, which will slow down your 

website.

Despite Google’s many Penguin updates, exact match anchor text appears to have a 

strong influence on rankings. Exact match anchor text, is the individual term which is 

linking back to a website.

The age of a website still has a strong correlation with better rankings. Google see this as 

a trust factor. If your competitors websites are older than yours, by improving on the other 

points listed to help improve SEO, you can close the gap on them.

Volcanic websites are highly optimised from a user point of view. Our average bounce rates 

across the platform are lower than industry averages and our websites convert at 

a much higher rate than others.

If you are writing content (which by now you should be) then you should make sure that it is 

highly engaging. Blogs are often the first point of call for visitors on your website, which means 

that if the content is poor, they are more likely to bounce.

You can monitor your bounce rates in Google Analytics.
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sales@volcanic.co.uk

www.volcanic.co.uk

www.volcanic.asia
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