
Your online presence is not only intrinsic to your personal brand, but plays an essential 
role in your search for a new job and overall career progression. 

Social media platforms such as LinkedIn and Twitter are important tools, so it is important to 
know how to leverage these platforms throughout the recruitment process and your career. Here 
are some of our top tips for establishing your online profile and using it to your advantage. 

 
With more than 500 million users, LinkedIn is  
the world’s largest professional network, and a 
platform we would advise all business professionals to 
take advantage of. Here are some tips for making the 
most of LinkedIn: 

    Connect and engage with professionals: you can 
connect with business professionals and groups, 
and follow updates from employers, brands and 
influential business owners.

    Recruiters and hiring managers can easily 
find you: this is a popular network to headhunt 
individuals for specific roles so having a strong 
profile is more likely to get you noticed.

    Make sure your profile reflects your CV: do not 
be afraid to tailor your profile and use it to expand 
on the information on your CV. 

    Fully optimise your profile: it is important to 
create a strong profile that generates a high 
volume of traffic so your name can be easily found 
if searched in Google. You can do this through key 
word placement.

Looking for more tips on optimising your LinkedIn 
profile? Contact us today to receive your free copy of 
our handy LinkedIn Guide. 

 

A guide to 

Twitter
It is reported that around 50 million tweets  
are sent every day on Twitter, so getting  
noticed on this platform can be incredibly challenging. 
That being said, it is a great way of strengthening 
your online brand, showcasing your viewpoint on 
important situations and networking with business 
professionals. Here are some tips on using Twitter to 
your advantage: 

     Be succinct: you need to get your message across 
in 280 characters or less, so be concise and get to 
the point. 

     Build relationships and keep up-to-date with 
sector relevant information: by following 
the industry, companies and brands you are 
interested in, you are more likely to build a strong 
network.

     Search live jobs: companies are establishing 
separate Twitter accounts purely for internal 
recruitment providing you with first hand updates 
and behind the scenes insights, giving you direct 
access to jobs and inside information. 

    Watch what you Tweet about: you should try 
and convey both your personality and professional 
opinion in your tweets. Do not jeopardise your 
image by tweeting something others could take 
offence to – first impressions are just as important 
online as they are in real life.
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Pinterest

One of the lesser known social media sites,  
however if you favour images and videos over written 
content, it might be worth setting up a Pinterest 
account. Users can display visual boards of their 
interests to include imagery, websites and blogs to 
grab the attention of their followers and any potential 
hiring managers. 

What next?
Take a look at the rest of our candidate  
resources section. Alternatively, you can get in touch 
with one of our expert Consultants for more advice by 
calling:

East Midlands| 01332 542580

Leeds | 0113 243 9775

Liverpool | 0151 224 1480

London| 0203 741 8189

Manchester | 0161 834 1642 

Newcastle| 0191 261 8585

West Midlands| 01782 572700

www.sellickpartnership.co.uk/candidate-resources
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Facebook
Facebook is still one of the world’s biggest  
and most used social network with an estimated  
2.27 billion monthly active users. For this reason it 
is still a popular choice for people (and businesses).
These days most profiles are private, but if you choose 
to make your profile public it is important to be 
careful and ensure you do not post anything that may 
be deemed offensive. Some things to consider are: 
 
     Check your privacy settings: Facebook has a 

reputation for changing privacy setting criteria. If 
you have not looked at yours in a while, we would 
recommend doing so.

     Be careful what you say: your Facebook page 
will often be one of the first places a perspective 
employer will look to get a feeling for you, so 
offensive or inappropriate content may put them 
off before you even get a chance to meet them.

     Complete your profile: the same rules apply here 
as with your LinkedIn profile. If you want people to 
find your profile on Facebook, one way to enhance 
your profile is to add past work history and 
professional skills to your “About” section. 

    Follow people/companies of interest: you can 
follow the posts of people you are interested in 
and will see their public status updates in your 
news feed. Consider following employees who 
work in target companies, recruiters or other 
people you are interested in.

Establishing your online presence 
further 

    Remember to promote your profile: to build a 
strong online presence it is important to promote 
your profile, whether this is through your CV, 
covering letter, business card or email signature. 

     Use content to your advantage: if you have 
created your chosen profiles, but are looking to 
establish yourself as an expert within your field, 
then you should concentrate on writing content. 
Posting content on LinkedIn, or creating your own 
blog can be a great way of establishing yourself as 
a thought leader.  

Instagram 
 
Instagram has become a lot more popular  
recently and can be a really useful platform. Users 
can display imagery along with content to grab the 
attention of their followers and any potential hiring 
managers. Be sure to use hashtags and include links 
to an online CV or website so showcase your skills.


